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TEAM	  ENTREPRENEURS.	  
REAL	  TEAM	  COMPANIES.	  

THE	  WORLD	  IS	  OUR	  CAMPUS.	  
LEARNING	  JOURNEYS	  &	  GLOBAL	  CITIZENS	  	  
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WHAT	  do	  we	  do?	  

HOW?	  

WHY?	  

Organically	  developing	  LEARNING	  AND	  
ENTREPRENEURIAL	  ECOSYSTEMS:	  	  
-‐	  LEINN	  (2009-‐10)	  	  
-‐	  MINN	  (2010-‐11)	  	  
-‐	  BEINN	  (2011-‐12)	  	  
-‐	  MTA	  Team	  Mastery	  IBERIA	  (2012-‐13)	  
-‐	  Interna_onal	  LEINN	  nodes	  (Madrid-‐	  
Amsterdam)	  (2012-‐13)	  
-‐	  TEAMINN	  Team	  Mastery	  ASIA	  
(2013-‐14)	  
-‐	  MTA	  LABS	  -‐	  Social	  Innova_on	  
Ecosystems:	  Madrid,	  Valencia,	  
Barcelona,	  Shanghai,	  Pune,	  Queretaro	  
(2012-‐14)	  

LEINN 

MINN 

BEINN 

TEAMINN 
Mastery 

LEINN 
internacional 

WHAT?	  

The Golden Circle - Simon Sinek 

MTA  
LABS 
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WHAT	  do	  we	  do	  &	  will	  do?	  (2/2)	  

HOW?	  

WHY?	  

Organically	  developing	  LEARNING	  AND	  
ENTREPRENEURIAL	  ECOSYSTEMS:	  	  
-‐  MTAlisman.org	  (Jan	  2016)	  
-‐  MTA	  Sports	  (June	  15)	  
-‐  FAMILINN	  (June	  2016)	  
-‐  MTA	  Group	  (June	  2016)	  
-‐  MTA	  LABS	  -‐	  Social	  Innova_on	  

Ecosystems:	  Seoul,	  Zaragoza,	  
Galicia,	  San	  Francisco,	  Helsinki/
Jyvaskyla,…	  (2016-‐17)	  

-‐  Open	  LEINN	  (2017)	  

LEINN 

MINN 

BEINN 

TEAMINN 
Mastery 

LEINN 
internacional 

WHAT?	  

The Golden Circle - Simon Sinek 

MTA  
LABS 

MTA  
Talisman 

MTA  
Sports 

FAMILINN 

Open 
LEINN 
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AFTER	  10	  YEARS:	  THE	  IMPACT	  
	  
	  
	   +1.500  

TEAMPRENEURS
13 MTA LABS
6 COUNTRIES

20.000 PEOPLE
DIRECT IMPACT

97% WORKING
53% Entrepreneurs
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MTA	  impact	  results	  

ASHOKA	  social	  	  
entrepreneur	  

2015.	  

At	  MTA	  World	  everyone	  has	  transform	  as	  teampreneurs,	  97%	  of	  
LEINN	  graduates	  have	  created	  or	  find	  a	  dream	  job,	  when	  the	  youth	  
unemployment	  in	  Europe	  is	  more	  than	  a	  20%,	  reaching	  50%	  in	  

countries	  like	  Spain.	  
The	  56%	  of	  the	  LEINN	  graduates	  once	  finished	  their	  studies	  con_nue	  

as	  entrepreneurs,	  compared	  to	  1-‐2%	  of	  alumni	  from	  tradi_onal	  
studies.	  	  

(Based	  on	  LEINN	  first	  genera_on	  results	  aser	  2	  years	  of	  gradua_on).	  
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IT	  IS	  TIME	  O	  REINVENT	  
EVERYTHING	  

TODAY	  OUR	  DREAMS	  ARE	  
WILDER	  THAN	  EVER	  
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TODAY	  OUR	  DREAMS	  ARE	  
BIGGER	  THAN	  EVER	  

	  
TODAY	  OUR	  DREAMS	  ARE	  WILDER	  THAN	  EVER	  

Mission!1"

!  We are 
passionate 
teampreneurs 
blooming 
ourselves to 
create glocally 
radical positive 
impact together 

Values!2"

I.  We love what we do 
serving others 24/7 

II. We encourage diversity 

III. Teamlearning by 
creating and 
experimenting 

IV. We aim for excellence 
with discipline and fun 

V. Leave it better than you 
found 

VI. We respect, we are 
honest and transparent 

Vision!3"

!  We are devoted 
to radical 
education 
accessible to 
everyone 
reaching by 1st 
of May 2020 
20,000 
transformed 
people creating 
successful MTA 
companies 
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TODAY	  OUR	  DREAMS	  ARE	  
BIGGER	  THAN	  EVER	  

0

1.640	  

580	  

19.600	  

17.600	  

TOTAL	  

Partner	  	  
LEINN	  

Open	  
LEINN	  

320	  

260	  

MU	  
LEINN	  

360	  

2020	  

2016	  

LEINNers	  by	  year	  
	  

From	  6	  to	  12	  labs	  
From	  400	  to	  910	  LEINNers	  

From	  1	  to	  4	  lab	  
From	  10	  to	  300	  LEINNers	  

From	  1	  to	  4	  labs	  
From	  20	  to	  245	  LEINNers	  

From	  0	  to	  2	  labs	  
From	  0	  to	  165	  LEINNers	  

From	  0	  to	  1	  labs	  
From	  0	  to	  110	  LEINNers	  

From	  1	  to	  5	  labs	  
From	  15	  to	  460	  LEINNers	  

LEINNers	  by	  geography	  
	  

Current	  LEINNers	  

LEINNers	  by	  2020	  

LATAM	  

EU	  

	  
TODAY	  OUR	  DREAMS	  ARE	  WILDER	  THAN	  EVER	  


